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Commodore Business Machines 
has announced the Amiga 3000T, a 
full-height "Vertical" version of its 
Amiga 3000. The A3000T provides 
users with built-in expansion capabil- 
ities without the need for external de- 
vices. 

"The A3000T represents the next 
wave of A3000 technology,” said a 
Commodore spokesman. "It is a mul- 
timedia workstation that combines all 
the capabilities of the A3000 with an 
unprecedented level of expandability 
and power." 

The A3000T supports a variety of 
drive bays - two 3.5" drives, one 
5.25" half-height drive, mounted 
horizontally, and two 5.25" half-inch 
drives, mounted vertically. Inside, 
behind these drives, there is space for 
two more internal 5.25" half-height 
drives. The available drive bays 
make it possible to internally install 
up to seven devices in the A3000T. 

The workstation’s expansion slots 
include a fast slot for a 68040 acceler- 
ator, a video slot for internal devices, 
up to five Amiga/Zorro III slots (de- 
pending on configuration of peripher- 
als) and four Bridgeport PC slots (de- 
_pending on configuration of peripher- 
als.) 

The A3000T includes its own 
built-in speaker, which handles most 
ordinary sound requirements. It also 
has a new high-resolution two-button 
mouse. Commodore supplies an ex- 
tra-long mouse cable to reach from 
the floor-standing unit to the user’s 
desktop. 

Power and hard-disk lights, an 
on/off switch and a key switch are 
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located on the outside of the case. 
The key switch locks the mouse and 
keyboard to prevent unauthorized ac- 


cess. 

The Amiga 3000T is powered by 
a 25 MHZ Motorola 68030 CPU on 
the motherboard, with a 68882 math 
co-processor. The standard configura- 
tion features a 100 MB (18ms) hard 
disk drive, autoboot hard disk con- 
troller and a 3.5" 880K floppy disk 
drive. Two megabytes of 32 bit RAM 
are standard; memory can be internal- 
ly expanded to 18MB of RAM on the 
motherboard. The 32-bit bus archi- 
tecture also allows the high-speed 
transfer of large amounts of informa- 
tion between devices. 
"The A3000T is a power user’s 
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delight. It contains all the new fea- 
tures of the A3000, plus more room 
for expansion than the A2000 and 
A3000 combined," said the Com- 
modore spokesman. 
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Commodore Canada Widens 
Portable Offering With 386SX- 
LT VGA Notebook Computer 

In Canada, Commodore Business 
Machines Limited has widened its PC 
range with the launch of its second note- 
book computer, aimed at the growing lap- 
top PC market. The new product is tar- 
geted at the increasingly widespread pro- 
fessional and executive PC user on the 
move. 

"The increased sophistication of 
desktop machines has led to user de- 
mands for high-quality, truly portable 
PCs which combine a high level of func- 
tionality with maximum portability," says 
Tom Shepherd, Commodore’s Director of 
Marketing. "The C386SX-LT is a power- 
ful solution to these needs and is de- 
signed to help business people on the 
move to be more productive." 

Based on the Intel 16MHz 80386SX 
processor, the C386SX-LT incorporates 
the latest developments in screen, chip 
and fast 2.5" hard drive technology, with 
a 40MB hard drive and a 1.44MB 3.5" 
floppy drive. It also offers an LCD 
screen with full VGA graphics capabili- 
ties. 

The notebook is housed in a stylish 
textured grey casing and weighs only 
3.2kg so it fits neatly into a briefcase 
and can be comfortably carried by hand. 

The C386SX-LT can run on an AC 
adaptor or on a rechargeable battery. The 
main battery is a 12 volt Nickel- 
Cadmium ten cell battery which is 
backed up by a 3.6V Lithium battery. 
The notebook will operate continuously 
on batteries for two hours, with 10% 
hard disk drive usage, and the battery can 
be fully re-charged from empty in one 
hour. Of particular value is the C386SX- 
LT’s power management facility, which is 
activated if the keyboard has not been 
used for a length of time selected by the 
user. The PowerSave feature will power 
down the hard drive, switch the processor 
to a slower speed, and switch off the 
LCD screen. By employing this feature, 
the user can expect up to six hours of 
operation from the battery. 

Equipped with 1MB of main 
memory expandable to SMB with an op- 
tional memory card, the C386SX-LT has 
parallel and serial ports, enabling connec- 
tions to a range of peripheral devices, 
such as printers and LAN adaptors. A 
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port is available for connection to an ex- 
ternal VGA monitor, and a slot for instal- 
lation of an internal 2400 Baud modem is 
available. 

The keyboard is clean and unclut- 
tered and has 82/83 full size keys, which 
emulate a standard international key- 
board, for comfortable, easy use. The 
easy-to-read LCD display is back-lit and 
offers graphics resolutions of 640 x 480 
pixels with eight grey scales. 

"The C386SX-LT fits very well into 
our professional PC range and comple- 
ments our existing 286 based notebook 
computer," comments Tom Shepherd. 
"We are committed to providing a com- 
prehensive line of notebook computers to 
business users." 

The C386SX-LT offers an excellent 
price/performance ratio over comparable 
systems and is available immediately 
from Commodore authorized dealers. 

The Commodore professional PC 
product portfolio consists of 8088, 8026, 
80386SX, 386SX, 386DX and 486DX 
desktop machines in addition to the 286 
and 386 notebook systems. 


Commodore Launches High 
Performance 386 and 486 
Desktop PCs 

Commodore Business Machines in 
Canada has extended its range of indus- 
try standard personal computers with the 
addition of three new desktop machines. 
Designed to meet growing demand for 
high performance Commodore PCs, the 
new machines include a 25MHz 386DX, 
25MHz 386DX with cache memory and 
a 25MHz 486 which also has cache 
memory. 

"As companies put more pressure on 
their employees to be more efficient and 
productive, the need for personal com- 
puters that offer high performance and 
reliability will grow," says Tom Shep- 
herd, Director of Marketing for Com- 
modore. 

Standard features on the three sys- 
tems include Super VGA video output, 
one parallel and two serial ports, four 16- 
bit slots, MS-DOS 4.01, GW Basic and 
Microsoft Windows 3.0. A variety of 
hard and floppy disk options are 
available as are customized math co- 
processors. 


DT386-25 Positioned for users up- 
grading from earlier i286 or slower i386 
computers, the DT 386-25 includes 1MB 
of RAM and a 52MB hard drive. 

DT386-25C Where enhanced per- 
formance is required through the addition 
of 64B of fast cache RAM, the DT386- 
25C is an excellent choice. It includes 
2MB of RAM and a 52MB hard drive. 

DT486-25C High speed and exten- 
sive storage capacity make the DT486- 
25C the ideal system for users with heavy 
processing workloads. With 4MB of 
RAM and a 52MB hard drive, it offers 
power and performance at an economical 
price. 

In addition to the new Desktop series, 
the Commodore professional product 
portfolio includes the 286 based (16MHz) 
SL286-16, the 386SX based (16MHz) 
SL386-16 and the (20MHz) SL386-20, 
and the 286 based C286-LT notebook PC. 


Commodore U.K. Takes 
Network Initiative 

Commodore Business Machines 
(UK) Ltd. is entering the PC Network 
market with a full range of netware prod- 
ucts to complement its comprehensive 
range of business computers. 

The range of netware products in- 
cludes Novell operating systems, Western 
digital ethernet cards and token ring cards; 
in total over 120 different products. 

Terry Cooke, Sales Director of the 
company’s Business Systems Division, 
said that the combination of high perfor- 
mance, price-efficient PCs coupled with 
the most popular network products 
available in the market, would open up 
networking to even the smallest business. 

Novell products’ offer include five 
levels of the operating system, from the 
entry level ELS Level 1 to the top of the 
range 386 netware which takes advantage 
of the newest fast Intel 386DX chip. 

The Western Digital cards cover all 
requirements from an 8-bit right up to the 
new EtherCard Plus T as do the Token 
Ring products (8-bit - 16-bit EISA). 

"Commodore has always been in the 
connectivity and interoperability business 
with our Amiga product and we have now 
extended this complete solution to cover 
our MS DOS PCs," says Terry Cooke. 

"Our continuing aim is to provide our 
customers and dealers with the right prod- 
uct at the right price - this I believe we are 
achieving." 
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Breakthrough Motion 
Video, Picture-in-Picture 
Technologies Expand 
Capabilities of CDTV° 
Player 


Commodore International has an- 
nounced the availability of CDXL™ 
motion video and displayed CDTV- 
PIP™ picture-in-picture technologies 
for its revolutionary CDTV Interac- 
tive Multimedia player. CDXL gives 
CDTV developers an additional tool 
which will bring more excitement, 
impact and speed to CDTV titles. 
CDXL is being developed to allow 
motion video to be incorporated in 
CDTV titles planned from late 1991 
onwards. CDTV-PIP is being devel- 
oped to permit consumers to split 
their TV screens and simultaneously 
see a CDTV title and an additional 
video source. 

CDXL technology will increase 
the capability of the CDTV Player by 
bringing enhanced motion video 
with absolutely no hardware upgrade 
required. Capable of generating 1/3- 
screen images at about 12 frames per 
second resolution, CDXL enables de- 
velopers to immediately create a 
whole new generation of titles incor- 
porating partial-screen motion video 
and sound without waiting for the 
establishment of the MPEG (Motion 
Picture Expert Group) standard. 

"CDXL is an unique solution to a 
problem that has plagued developers 
since the beginning of the industry," 
said Commodore’s David Rosen. 


Commodore’s CDTV Player 
Exhibited at Smithsonian 
National Demonstration 
Laboratory 

Commodore International’s revo- 
lutionary CDTV Interactive Multime- 
dia player has been installed as one of 
the exhibits at the exclusive National 
Demonstration Laboratory (NDL) for 
Interactive Educational Technologies 
at the Smithsonian Institute. NDL, 
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"CDXL technology is a bridge 
between the current state of the art 
and the implementaton of a final 
MPEG full-motion standard. While 
it is impossible to predict when that 
standard will be finalized - it has tak- 
en literally the better part of a decade 
already - CDXL is a powerful devel- 
opment tool that can be used now to 
maximize the capability of CDTV. 
However, Commodore plans for 
CDTV compatibility with MPEG 
once that standard is finalized." - 

Patent-pending CDXL technol- 
ogy utilizes a "scatter reading” tech- 
nique which bypasses the traditional 
2-step CD data transfer process, near- 
ly tripling the data performance rate. 
This increase in performance allows 
the application to locate the data it 
needs quickly and move it from the 
disc into the player’s memory in a 
minimum amount of time. CDXL 
does not use data compression and 


which installed the CDTV palyer as 
one of its workstation exhibits in April 
1991, offers educators, government of- 
ficials, diplomats, policy-makers and 
student groups worldwide a special "by 
appointment only" glimpse into the 
world of interactive video as a new ed- 
ucational tool. 

"NDL exists as a center for testing, 


requires approximately eight percent 
of the capacity of CDTV’s 68000 
microprocessor. 

CDTV-PIP is essentially a 1/3- 
screen window which allows NTSC 
video to be displayed simultaneously 
with a running CDTV application. 
The video can be generated by "live" 
video sources, such as a camcorder, 
or a stored media, such as a VCR or 
laserdisc player. CDTV-PIP is incor- 
porated into a specially designed 
plug-in video card that replaces the 
current video card yet requires no 
software upgrade. PIP is accessed 
through the CDTV remote control 
genlock button and can be displayed 
on any television set or monitor. 

"CDTV-PIP is a_ proprietary 
Commodore technology and, like 
CDXL, is an important part of the 
evolutionary development of CDTV 
as the premier multimedia format," 
said Rosen. 


evaluting and demonstrating new in- 
teractive educational technologies 
and teaching programs," said Jacque- 
line Hess, director of the National 
Demonstration Lab. "Commodore’s 
CDTV player provides interactive ed- 
ucational capabilities that were un- 
thinkable five years ago..” 
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Dominion’s Advanced 
Military Systems for CDTV 


Dominion Software and Design, Inc. 
has announced the release of Advanced 
Military Systems, a multimedia directory 
of the world’s most powerful military 
systems. The new title for Commodore’s 
CDTV includes over 1000 breathtaking 
action shots. These images are combined 
with hours of music and narration to cre- 
ate an exciting and informative interac- 
tive multimedia production. In addition 
to the narration, individual text descrip- 
tions and specifications are included for 
each military system. 

Advanced Military Systems includes 
information on the Soviet MiG-29 Ful- 
crum jet, U.S. M1A1 Abrams tank, Iraqi 
Al-Abbas missile, Israel Kfir jet, U.S. 
Nimitz-class aircraft carriers, Soviet Ty- 
phoon-class submarine, U.S. F-117A 
Nighthawk "Stealth" fighter, and many 
other examples of top military might 
from around the globe. The title details 
over one hundred systems in all. 


Accolade Features 
Jack Nicklaus Golf 


Accolade has announced that it is 
bringing the first fully digitized golf sim- 
ulation to the Commodore CDTV, giving 
players the chance to tee off with the 
golfer of the century, Jack Nicklaus, at 
Muirfield Village Golf Club in Dublin, 
Ohio. 

Jack Nicklaus Golf - CDTV puts 
players on a virtual duplicate of the fa- 
mous Muirfield Village Golf Club, site of 
the recent Memorial Tournament. The 
stunning 18-hole course has been 
painstakingly recreated using over 8,000 
digitized images. Chris Bankston, pro- 
ducer of the title, explained that a team of 
photographers walked every inch of the 
course beginning at every tee shot and 
photographing the fairways every eight 
yards. "Photographs were taken from all 
angles, and when we got to the greens, 
we shortened the intervals to every three 
yards. We tried to take into account that 
the ball can land or roll virtually any- 
where. As a result, we have a realistic 
view from nearly every spot on the 
course,” he said. 

In addition to Jack Nicklaus, players 
can choose from four other golf partners, 
including one female golfer. According 
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to Bankston, the photographs of the 
course have been rendered in 4096 colors 
and overlayed with animation of the 
golfers. "To the consumer this means the 
finest possible picture quality and more 
realistic screens and golfers, he noted. 
"And having used actual photographs of 
Jack Nicklaus’ swing and putt, people 
should feel like they are actually playing 
golf with him.” 


Virgin Announces Plans for 


CDTV Titles. 

Virgin Multimedia recently an- 
nounced their intentions to release titles 
for Commodore’s CDTV. The company, 
part of Richard Branson’s Virgin empire, 
pledged their support to CDTV at its 
launch at the British Association of Film 
and Television Artists (BAFTA), held 
recently in London. 

"We are already commited to produc- 
ing a number of titles for the CDTV play- 
er," said Steve Clark, Virgin Mastertronics 
new Media Manager. "We will shortly be 
releasing North Polar Expedition - a role- 
playing adventure based on part of Sir 
Ranulph Fiennes’ transglobe expedition, 
and Spirit of Excalibur™, a fantasy epic 
game set in medieval England. We also 
announced an exciting and revolutionary 
musical learning title for the. whole family 
entitled Musicolor, based on the increas- 
ingly world-renowned teaching methods 
of Candida Tobin. 


Sullivan Bluth Announces 
CDTV Titles 


Combining the creative talents of 
Sullivan Bluth and the advanced technol- 
ogy of Commodore’s CDTV player was 
an ideal match. The result of this high- 
tech marriage are two new titles sure to 
amaze those familiar with the limits of 
conventional computer or console-based 
entertainment. Both titles are expected to 
be released in the fourth quarter of 1991. 

Sea Beast™ From a concept by 
Don Bluth, Sea Beast allows gamers to 
assume the role of Barnacle Bill in his ef- 
forts to emancipate the lovely Serena 
from the clutches of the Sea Beast, and 
along the way avenge the great calamities 
of mankind. If all goes well for Barnacle 
Bill, he’ll receive hero status and all its 
trappings - but should he fail in his mis- 
sion, civilization may be doomed. The 
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player (as Bill) travels through "wrinkles 
in time" and experiences non-stop action 
in many cases such as the dinosaur days, 
the wild west and the days when swash- 
buckling pirates ruled the high seas. 


Maelstrom™ Maelstrom represents 
a cooperative effort between the innova- 
tive game designers at Sullivan Bluth and 
the vision of renowned futurist Syd 
Mead. With work on projects such as 
Tron®, Bladerunner® and Shortcircuit® to 
his credit, Syd’s insights into the future 
are respected worldwide. Besides featur- 
ing the stunning graphics for which Sulli- 
van Bluth has come to be known, Mael- 
strom breaks new ground in the interac- 
tive entertainment industry in that it is 
actually two games in one — a fast action 
arcade-type of play co-exists with a 
Strategic alter ego in which the player’s 
resource management and other com- 
mand abilities are put to the test. 


My Paint: "The Paint 
Program Just for Kids." 
Released by Saddleback 
Graphics 

Saddleback Graphics has announced 
the release of My Paint. The critically 
acclaimed paint program for kids has 
been enhanced to take advantage of the 
capabilities of the new technology of the 
CDTYV interactive multimedia player. 

My Paint is an easy-to-use, educator- 
approved and classroom-tested paint pro- 
gram designed especially for children. 
Every aspect of the title, including the 
easy-to-use interface’s animated icons, 
was designed with youngsters in mind. 
The interface is based entirely upon intu- 
itive icons, so no reading skills are re- 
quired. 

Among the features are colorful, ani- 
mated icons for all painting and selection 
tools, a complete "video coloring book" 
of over 100 pictures to be colored, sam- 
pled sounds which accompany each pic- 
ture, multiple brush sizes, special "sur- 
prise" pictures, painting and mirror 
modes, special effects, color cycling, 
super sounds funkey and more. 

Included on the disc is a series of ed- 
ucational "video coloring book" drawings 
that teach the alphabet, numbers, shapes, 
phonetics and other concepts to young 
minds. 
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Lemmings March to CDTV 


Platform 

Lemmings, an innovative game 
which features 120 levels of never- 
before-experienced rodent activity, is 
being released on CDTV by Psygnosis 
Ltd. The aim of the game is to get as 
many Lemmings as possible safely 
through each level. Levels are graded 
"Fun," "Tricky," "Taxing," and "Mayhem," 
and all consist of some natural and very 
unnatural hazards. The "Fun" level eases 
players into the game, the other three 
levels get progressively tougher until 
Mayhem is reached. 

Lemmings features up to 100 cute ’n’ 
cuddly creatures on screen at any one 
time, and it’s the player’s job to ensure a 
safe exit for the required percentage of 
Lemmings from each level - within a giv- 
en time limit. To achieve this goal the 
player is armed with a limited supply of 
"power" to bestow upon the Lemmings of 
his or her choice. These "powers" in- 
clude the ability to float down from oth- 
erwise deadly cliff-tops, dig tunnels, 
build bridges and block the passage of 
fellow Lemmings. It’s up to the player to 
choose which Lemming should do what, 
when and where to complete each level. 

The concept for Lemmings first 
came to designer David Jones during the 
summer of 1989. Jones and his team 
wanted to design a game so incredibly 
playable that even "Gran’ma" would 
want to join in the fun. The characters 
were deliberately designed to be very 
small, yet beautifully animated with a 
very high "cute factor." The game has 
been touted by press (and "cursed" by 
players) for its highly addictive play. 


Award-Winner Sim City 
Enhanced for CDTV 


The critically acclaimed city simula- 
tor Sim City is available on CDTV. Sim 
City on CDTV takes advantage of the 
new technology to do much more than 
replicate what the popular award-winning 
computer program has accomplished in 
previous releases. The new release of the 
innovative simulator, published by Maxis 
Gn North America) and Infogames (in 
Europe), benefits from a long list of 
CDTV features - most notably sound and 
storage capabilities - previously un- 
known on other systems. For instance, a 
new zoom feature reveals a level of detail 
unobtainable on other platforms. 
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Sim City includes the following 
scenarios: 
¢ Dullsville, USA 
¢ San Francisco, USA 
¢ Hamburg, Germany 
¢ Berne, Switzerland 
* Tokyo, Japan 
¢ Detroit, USA 
¢ Boston, USA 
* Rio de Janeiro, Brazil 
In addition, the player can create his 
own town, in which he can choose be- 
tween our Graphic sets: Wild West, 
Medieval Times, Actual and Future. 
These options faithfully replicate the 
architecture and technologies of their 
respective times and places. 
The title on CDTV features: 
* 12 musical tracks and six sets of 
sound effects 
¢ 25 minutes of music stored on 
disc 
* Five languages (English, French, 
Italian, German, Spanish.) 


Mirrorsoft to Release 


Titles for CDTV 

Mirrorsoft, a leading 16-bit enter- 
tainment software publisher in the U.K. 
and member of the Maxwell Entertain- 
ment Group, has announced the release 
of two top entertainment titles on CDTV. 
These first two releases are widely recog- 
nized as representing the ultimate in their 
respective sectors of current 16-bit enter- 
tainment software. Xenon 2 and Falcon 
will set a new standard of audio-visual 
experience via utilization of Com- 
modore’s new CDTV technology. 

Falcon, the award-winning flight 
simulation system from Spectrum 
HoloByte, includes 36 separate missions 
in three combat theaters. CDTV Falcon 
will also contain training and mission 
briefs using actual film to further en- 
hance the realism for which this program 
received universal critical acclaim. The 
use off real speech during briefings and 
in combat also helps create a complete 
and ultimate flight experience. 

Xenon 2, the Image Works release 
from the pioneering Bitmap Brothers 
team, has also been enhanced for CDTV. 
Widely applauded for its superb synthesis 
of audio and visual features, Xenon 2 is 
recognized as the ultimate shoot-’em-up. 
In conjunction with Rhythm King 
Records, Xenon 2 will offer a choice of 
12 tracks from artists such as Betty Boo 


and Bomb the Bass, including a previ- 
ously unreleased mix of chart hit 
“Megablast," remixed and mastered 
using "Roland Sound Space" (RSS) a 
State-of-the-art music system, to offer a 
complete audio experience. Xenon 2’s 
blend of stunning graphics, challenge to 
the reflexes, and superb audio, is destined 
to recreate its cult status on CDTV. 


ICOM Unveils Sherlock 


Holmes - Uses Live Video 

Sherlock Holmes, Consulting Detec- 
tive, a murder mystery game featuring in- 
teractive full-motion color video of live 
actors with synchronized audio for 
Commodore’s new CDTV system will be 
released this fall from ICOM Simula- 
tions. The game is the first CDTV title 
using "Video-mation," ICOM’s propri- 
etary digitization process that allows 
video to be displayed at 15 frames-per- 
second from a compact disc. 

"CDTV has allowed ICOM to show- 
case several new interactive technolo- 
gies," said Ken Tarolla, creative director. 
"With our technology, the player can take 
on the role in a movie and interact with 
real people, an experience never before 
possible." 

Sherlock Holmes transports the play- 
er into the role of the famous sleuth, 
where he interacts with 50 different char- 
acters, using logical thinking and deduc- 
tive reasoning to create an ironclad case 
against the suspected murderer. The in- 
terface allows the player to garner clues 
and information by consulting a directory 
of locations, a notebook of important 
names and places, Sherlock’s personal 
file and newspaper articles; or the player 
can interview the Baker Street Irregulars. 
The disc contains three full games, all 
based on the popular Arthur Conan 
Doyle character. 

The title was produced much like a 
short feature film, according to Tarolla. 
A script writer was contracted to com- 
pose dialogue; 25 actors were cast for 50 
speaking parts; more than 70 costumes 
were designed and 25 Victorian-era sets 
built. Using a proprietary video-capturing 
technique, ICOM programmers then digi- 
tized the video images and incorporated 
them with computer-generated and hand- 
drawn illustrations. The dialogue audio 
was also digitized and synchronized with 
the video scenes. 
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Discis Make Reading 


Children’s Stories Fun 

Imagine Peter Rabbit coming to life 
in your home. 

Books by well-known children’s au- 
thors such as Beatrix Potter appear on the 
screen as actual pages of a book with the 
original text and illustrations. The 
child’s understanding of the story is en- 
hanced by a variety of real voices, music 
and sound effects. 

Using the CDTV player’s remote 
control unit, the reader can click on any 
word in the text or any point in a picture 
to obtain pronounciation, syllables, and 
an in-context explanation of every word. 
In addition, an optional pronounciation in 
Spanish is accessible for every word and 
picture element. Discus Books’ easy-to- 
use titles, based on an award-winning 
format, show a child that learning can be 
a fun and rewarding experience - these 
stories are truly adventures in learning. 

Five titles are currently available: 
The Tale of Peter Rabbit, by Beatrix Pot- 
ter; The Paper Bag Princess, Mud Pud- 
dle, and Thomas’ Snowsuit, all by Robert 
Munsch; and Scary Poems for Rotten 
Kids, by sean o’huigin. 


Context Announces 
Ultimate Basketball 


Context Systems has announced the 
CDTV release of Ultimate Basketball, a 
realistic simulation that brings all the on- 
court excitement and backroom strategy 
of real-life basketball into the home. 
Ultimate Basketball offers new hoop ex- 
perience, more fun and greater depth of 
play than other basketball simulation. 
CDTV roundball fans can control the 
player’s moves during fast and furious 
five-on-five action, including precision 
passing and shooting, aggresiv. defense 
and slam dunks. 

The "Fantasy League” option allows 
one or two players to own, manage and 
coach their own basketball teams. Play- 
ers can build as many leagues as they 
wish. This realistic simulation includes 
the options to recruit from the minor 
leagues, improve the current roster at 
training camp or trade for other players 
with varying ages, injuries and abilities. 
Team and player stats chart the past nine 
years of performance or every team in 
the league. One or two players can chal- 
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lenge the ultimate coach or each other. 

Ultimate Basketball is the first in a 
series of sports simulations for CDTV 
from Context. Other titles scheduled for 
1991 release are Indoor Sports, Horse 
Racing and Our House. 


The Family Circus Video 


Workshop 

The Family Circus Video Workshop 
is a feature-packed CDTV title from 
Context Systems, designed to help home 
movie buffs create their best videos ever. 
Based on the nationally syndicated "Fam- 
ily Circus" comic strip, this title allows 
consumers to tap full potential of their 
CDTV player, camcorder and VCR. The 
instantly recognized characters of Bill 
Keane’s long-running strip can be used to 
customize and enhance home videos for 
the enjoyment of family and friends. The 
title features hundreds of full-color 
"Family Circus" comics, which can be 
recorded onto home videos, directly from 
the CDTV unit to introduce every imag- 
inable family occasion including birth- 
days, graduations, vacations and_ holi- 
days. 

Video enthusiasts can also design 
and compose their own title screens with 
a choice of typefaces and background 
graphics for use with or without the 
"Family Circus" art. Dozens of sound 
effects, including laughter, applause, fan- 
fares, crowd and party sounds can be 
dubbed (on suitably equipped camcord- 
ders and VCRs). 

An interactive how-to segment of- 
fers illustrated tips and techniques to help 
amateur videographers shoot more en- 
joyable, memorable movies. 


The Guiness Book of 


Records Comes to Life 

Commodore’s CDTV Publishing has 
announced the release of the Guiness 
CDTV Disc of Records (1991 Edition). 
This multimedia version of the best- 
selling book of fascinating feats and 
achievements will provide audio-visual 
tours, animation, sounds and pictures to 
deliver an information and entertainment 
experience that transcends the static, 
printed work. 

Records can be accessed by topic or 
by superlative (e.g., longest, tallest, 





fastest, etc.). The organization of index- 
es, the inclusion of the familiar records 
heirachy adapted from the Guiness Book, 
and built-in links between modules com- 
bine to let users access a large amount of 
information quickly and intuitively. 
The title will incorporate approxi- 
mately: 
* 6,000 Guiness Records 
* 300-400 photographic (HAM) im- 
ages and 200 high-resolution 
graphics 
¢ 20-30 animated interactive graphics 
¢ 20-30 audio files and audio special 
effects 
* 6 audiovisual essays 
* 80 tables of data 
The program was developed by New 
Media Productions Ltd. 


Wayne Gretzky Hockey 


Makes Powerplay! 

Bethesda Softworks, innovators in 
68000-based software development has 
announced the release of Wayne Getzky 
Hockey CDTV. Bethesda’s Director of 
Sales and Marketing, Chris Mate, stated, 
"Bethesda Softworks is very enthusiastic 
about being a forerunner in CDTV title 
development. Our commitment to Com- 
modore reflects our desire and ability to 
develop for new platforms and stay on 
the cutting edge of technology." 

Winner of the Software Publishers 
Association’s "Best Sports Simulation of 
the year" award, Wayne Gretzky Hockey 
offers incredibly realistic design and 
spectacular graphics and sound. Each 
player is rated 11 skill categories, includ- 
ing skating ability, puck control and ag- 
gression. Player and teams can be creat- 
ed or the NHL teams provided may be 
used. Animated referees make the 
penalty calls while the player controls 
any team member, coaches from the 
bench, or views the action from the 
stands while Wayne watches. 


INTERACTIVE 
MULTIMEDIA 
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Applied Optical Media 
Releases Multimedia 


U.S. Atlas 


Specifically designed for Com- 
modore’s CDTV, American Vista is a mul- 
timedia atlas of the United States. Pub- 
lished by Optical Media Corp., the title of- 
fers more than 1,000 professionally pho- 
tographed, vibrant images, hundreds of 
high-definition maps from Hammond, 
Inc., and an exclusive collection of fasci- 
nating cross-reference facts and descrip- 
tive text from many sources. 

American Vista’s audio content in- 
cludes examples of regional folk music 
and speech selected from the Folkways 
Collection of the Smithsonian Institution. 
Also included are historical maps, docu- 
ments and pictures from throughout the 
US. 

Other American Vista features and 
benefits: 

¢ The user gets a true sense of the di- 
versity of the nation through images, mu- 
sic, languages and speech patterns (exam- 
ples all complement and expand the "arm- 
chair travel" experience). 

* Historical maps, documents and 
graphics bring the American experience to 
life. 

¢ Textual materials, flags, symbols 
and background facts and information pro- 
vide a rich resource for discovering the 
significant details of the nation’s regions 
and each state. 


XIPHIAS Announces 


Four New CDTV Titles 

XIPHIAS has announced four titles 
for Commodore's CDTV interactive multi- 
media player. 


Time Table of History Series: 

Designed to be enjoyed by the entire 
family, the Time Table of History series 
introduces a whole new way to learn about 
the history of the complex and fascinating 
world in which we live. The series fea- 
tures key words and "hot word" searches, 
which let the user satisfy his or her curios- 
ity at a moment’s notice. The first two in 
the series are: 

* The Time Table of Science and In- 
novation - This original scientific journey 
through history, from the "Big Bang" to 


CDTV Software News 


the latest developments in U.S. military 
technology, is enhanced by special multi- 
media effects including graphics and 
maps, a prehistoric timeline, the periodic 
table, and more. 

* The Time Table of Business, Poli- 
tics and Media - From the Trojan horse to 
Desert Storm, this original literary work 
is packed with over 6,000 stories - en- 
riched by quotes, images, maps and more, 
illustrating the human quest for wealth, 
power and knowledge. 


American Heritage Illustrated En- 
cyclopedic Dictionary: 

XIPHIAS has created a dynamic dic- 
tionary that’s at your fingertips. It in- 
cludes over 80,000 definitions and thou- 
sands of full-color illustrations, with au- 
dio spelling and pronounciation. The 
unique "hot words" feature links every 
word to other related words in the 
dictionary. 


New Basics Electronic Cookbook: 

This title includes the complete li- 
brary of recipes from the best-selling 
Silver Palate cookbook series. You select 
the recipe search guidelines, choosing 
from food groups, special occasions or 
meal types. This cookbook is rich with 
"hot word" links to hundreds of full-color 
graphics, as well as helpful hints on buy- 
ing, preparing and serving delicious food. 


New Grolier Electronic Encyclope- 
dia: 

Using the techniques perfected in the 
development of its own titles, XIPHIAS, 
was selected by Commodore to imple- 
ment The New Grolier Encyclopedia. 
This extensive reference work, containing 
information from the 21-volume Academ- 
ic American Encyclopedia, will be used 
by every member of the family. The ac- 
claimed title features all 33,000 articles 
and ten million words of the printed ver- 
sion of the encyclopedia, plus high- 
resolution color illustrations and pho- 
tographs. The audio features include ani- 
mal sounds, bird calls, excerpts from 
famous speeches, selections from musical 
compositions and the sounds of musical 
instruments. 

Users can quickly and easily browse 
through articles of The New Grolier Elec- 


tric Encyclopedia, or they can conduct a 
search on any word using the unique "hot 
word" searching ability, to find all the 
articles that contain their search word. 

These titles named above all use a 
search technology called Xearch devel- 
oped by XIPHIAS. Xearch is available 
for licensing by other publishers through 
Commodore. 





Trivial Pursuit™ 


Updated for CDTV 


Domark Ltd. has announced they 
will release a version of Trivial Pursuit, 
the world’s best-selling board game on 
Commodore’s CDTV. Trivial Pursuit 
comes to life on the CDTV player, full- 
color digitized pictures, superb animated 
graphics, stereo music and special sound 
effects accompany 2,000 of the most triv- 
ial and irrelevant questions. 

Questions are asked by animated rep- 
resentations of well-known figures such 
as Napoleon and Christopher Columbus. 
Amazing photographic images accompa- 
ny each question (but don’t be fooled, 
they may not provide the right answer). 
Intriguing sound and music questions in- 
clude classical, pop, jazz, even chants - 
can you recognize that tribe? The animat- 
ed Master of Ceremonies and his special 
guests make sure the fun never stops in 
this game for the whole family. 

The English-language version of 
Trivial Pursuit for CDTV is scheduled to 
be released for Christmas 1991 at a sug- 
gested retail price between $60-$70. 
French, German, Italian and Spanish ver- 
sions are slated for release by the end of 
1991. 
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Amiga Video Graphics for 


Poland and Turkey 

Through the efforts of Commodore, 
Amiga video graphics flew from Warsaw, 
Poland, to Turkey and the U.K. The vehi- 
cle for this showcase-via-satellite was a 
championship soccer game between 
Poland and Turkey. 

Prior to his overseas trip to set up for 
the event, Miami-resident Joel Tessler cre- 
ated animations to complement the action 
on a PAL-configured A3000. Once in 
Warsaw, Tessler assisted Amiga specialist 
Greg Rogala in setting up the Amiga sys- 
tem on the multimillion-dollar Telewizja 
Polska 2 video truck. Now that it’s there, 
the Amiga will remain a permanent fixture 
at the Polish Broadcast Corporation in 
Warsaw. 

In a large hall inside the stadium, 
Commodore sponsored a show to demon- 
strate plenty of Amigas and games. A 
press conference and a victory celebration 
for the winning Polish team followed the 
broadcast. 

In an area dominated by other com- 
puter systems, the event was also a victory 
for the Amiga. Bravo! 


World of Amiga Show 


Comes to Australia 

The first World of Com- 
modore/Amiga in Australia attracted thou- 
sands of visitors to Darling Harbour in 
Sydney last July. The theme of the exhibi- 
tion, which was produced by The Hunter 
Group, was "A Focus on Creativity." 

In addition to the exhibits, Com- 
modore sponsored seminars for resellers, 
developers and end users. In addition, a 
regional meeting for dealers from Aus- 
tralia, New Zealand, Japan and Singapore 
had its first viewing in Australia at the ex- 
hibition. 

Show Manager Karen Jewell of the 
Hunter Group said that staging The World 
of Commodore/Amiga and seminars 
demonstrates Commodore’s committment 
to the local and regional computer market. 
"Commodore enjoys a 20 percent share of 
the Australian market with an installed 
user base in excess of a quarter of a mil- 
lion machines," she said. "The region rep- 
resents an enormous growth potential for 
third-party developers, and the enthusiasm 
of the existing user base indicates a 
rapidly growing market." 
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In Finland the Lions Roar 
with the Help of Amiga 


Earlier this year the crowds could be 
heard cheering at Turku stadium in Fin- 
land. The sight was the venue for the In- 
ternational Ice Hockey Championship 
where an Amiga 3000 produced state-of- 
the-art graphics and animations that set 
the crowds cheering in frenzy. Particu- 
larly instrumental in this were Ami- 
Comm OY of Finland and Nigel Jones of 
Commodore U.K. 


Aboriginal Ads Travel the 
Globe 


With two unusual television com- 
mercials, Commodore U.K. raised eye- 
brows, controversy and name recogni- 
tion. 

Each advertisement shows a 30- 
second scene of aborigines involved in 
rites of passage. One features a blind- 
folded man with a boomerang; the other 
shows a man leaping from a high plat- 
form with a vine tied to his ankles - a 
more rustic version of the current sport of 
bungi jumping. Neither ad mentions 
Commodore or the Amiga until the tag 
line; "There’s a little bit of Commodore 
in all of us," followed by ten seconds of 
information about Commodore’s product 
lines. 

The ads were designed to raise Com- 
modore’s name recognition, but before 
they even aired, the commercial attracted 
the attention of a regulatory group. The 
group deemed the cliff diver commercial 
as "too racy" for wide exposure because 
of the dangers involved in bungi jump- 
ing. Due to the ruling, only the 
boomerang ad was shown widely on 
British TV. The diving ad was shown on 





The blindfolded boomerang thrower, shown above, was 
featured in an ad by Commodore U.K. and Commodore 
Finland OY. 


Sky television and in movie theaters. 
One movie it was shown during was 
Teenage Mutant Minja Turtles which was 
seen as a coup of sorts because the movie 
was being promoted by Nintendo. 

"We decided it was still worthwhile 
shooting it and showing it exclusively on 
Sky and cinemas," Commodore U.K.’s 
Andrew Ball said to Computer Trade 
Weekly. "This commercial was also a big 
hit in Finland, shown during Finland’s 
spring campaign, "Luo itse rajusi." 
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Only Amiga Makes it 
Possible -- For Olympics 
in Atlanta, U.S.A. 


Atlanta, site of the 1996 Summer 
Olympics, was assisted in its bid for the 
games by the Georgia Institute of Tech- 
nology, home of the Multimedia Technol- 
ogy Lab. Georgia Tech developed a 
widescreen multimedia presentation of 
the planned facilities for the International 
Olympic Committee using three 
videodisc players, three computers. digi- 
tized narration and music, three six-foot 
long video screens, and a computer ani- 
mated, touch-sensitive 3D model of the 
proposed Olympic Village. All of it was 
controlled by an Amiga 2500. OIC 
members were so impressed with the pre- 
sentation, some even reportedly brought 
members of their families back to see the 
system. 


British Learn About Japan 
on CDTV 


Learn to Speak Japanese 
with Amiga 
Konniichi Wa, Amiga-San 
You haven’t lived until you’ve heard 
your Amiga speaking Japanese, and now 
you can make your life complete. 
Japanese 1 is an introductory course that 
will take you through the rudiments o the 
language, both spoken and written (it 
uses custom characters). The program is 
comprised of four lessons covering basic 
vocabulary and expressions. The on- 
screen written Japanese shows Hiragana, 
Katakana, or Kanji, with each word or 
phrase also spelled out in Toman charac- 
ters. You’ll be speaking Japanese just 
like an Amiga in no time! (Actually, 
while the program will give you basic 
pronounciation, we would suggest listen- 
ing to some human Japanese to get the 
inflections.) $41.95 U.S. from Education Tutori- 


al Software, 10811 Ashton Ave., Suite 209, Los An- 
geles CA 90024 U.S.A., phone 001- 213-470-6205. 


ES 


Derbyshire school children will soon | 


be experiencing Japanese culture and lan- 


guage without leaving their classrooms - | 


thanks to a technological breakthrough 
by Commodore. Commodore’s revolu- 
tionary CDTV combines the technologies 
of the computer and the compact disc 
with an ordinary television. The Der- 
byshire scheme is part of the CDTV pilot 
marketing, prior to its launch in Spring 
1991. Japan World is the first dedicated 
educational program for the new machine 
and was developed by Global Learning 
Systems Ltd. and Derbyshire County 
Council, U.K. following Toyota’s deci- 
sion to build a £700 million car assembly 
plant in the country. 

Commodore will be supplying 
CDTV players to the secondary schools 
taking part in the scheme, which is de- 
signed to foster a better understanding of 
the Japanese language and culture. Us- 
ing a simple infrared remote control unit, 
the Derbyshire schoolchildren will be 
able to experience Japan on their class- 
room TV screen in full color and stereo 
sound, complete with text, graphics and 
motion video. 

By linking the presentation of audio 
and visual information to their responses, 
students are able to work at their own 
pace and teachers can tailor programs to 
individual needs. 


Amiga Expo Draws Crowds 
in Calgary, Canada 

More than 1,100 people attended the 
first Amiga Expo organized by the Amiga 
Users of Calgary (AMUC) last May. 

Exhibitors came from many parts of 
North America and included representa- 
tives from Commodore as well as third 
party companies with Amiga products. 
AMUC reported more than $70,000 in 
sales at the event. 

Seminar speakers included Com- 
modore guru Jim Butterfield, who talked 
about AmigaDOS 2.0 and Tricks and Tips 
on the Amiga. Mike Gritten speaking 
about desktop publishing, and Coniah 
Chuang discussing AmigaVision as a 
multimedia development tool, were 
among the other speakers. 

A hit of the show was the Hands-On- 
Gallery, where volunteers from AMUC 
were hosts in five distinct theme areas 
featuring different types of software. 
Visitors were invited to try out the prod- 
ucts for themselves. 
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The only drawback, admits organizer 
Geoff Lawrence in a news release, was 
that it was so popular that at times the 
timid couldn’t get close enough to see 
what was going on. 

Demos included Amigas emulating 
Macintoshes and MS-DOS, art and ani- 
mation, desktop publishing, desktop 
video and educational software shown by 
teachers under the guidance of Stephen 
Jeans. 

Another hit was CDTV, Com- 
modore’s Amiga-based CD-ROM sys- 
tem. 

"The software was miles ahead of 
the rather anemic material we had seen a 
couple of months back." writes 
Lawrence. "It has the makings of "win- 
ner" stamped all over it." 

The show was put together by more 
than 70 volunteers from AMUC. 


Commodore Organizes 


» Amiga Students on 
_ Campus in U.S.A. 


Commodore Business Machines has 


_ initiated an on-campus student "rep" pro- 


gram designed to promote the Amiga to 


| 40 targeted colleges and universities. 
_ Each school will have at least one Amiga 
- Student on Campus Consultant (ASOCC) 


who will provide Amiga information and 
bi-monthly demonstrations to students 
and faculty. 

Each ASOCC is supplied with an 
Amiga 2000HD and 1048S as well as the 
following demo software: Deluxe Paint 
III, AmigaVision, ProWrite, Lemmings 
and a variety of public domain software. 
They are also set up with a business and 
sales plan and a variety of promotional 
materials. 

Students are paid an hourly rate and 
are eligible to receive merchandise cer- 
tificates for meeting and exceeding sales 
quotas. Affiliated user groups can also 
qualify for merchandise certificates by 
participating in the sales program with an 
on-campus reseller or local educational 
marketing specialist. 

Participating schools include several 
branches of the University of Texas, Penn 
State, Arizona State and DePaul Univer- 
Sities. 

Developers are encouraged to sup- 
port the program by providing product 
demos and literature. 
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Commodore VAR Wins 
Interactive Multimedia 


Contract for Logan Airport 

St. Clair Videotex Design of Ontario, 
a Commodore Business Machines Limit- 
ed VAR, has been awarded a major con- 
tract to upgrade the "What’s New, New 
England" tourist information service at 
Logan International Airport in Boston. 
St. Clair’s bid was selected by the Mass- 
achusetts Port Authority based on the 
Amiga’s unique multimedia capabilities. 

"What’s New, New England" will be 
available on twelve interactive user sta- 
tions at Logan Airport’s terminals B and 
C. Over 2,000 user sessions and more 
than 4 million information requests are 
anticipated in the first year. The new sys- 
tem incorporates Amiga 3000 computers 
and replaces a DEC based system. 

The 5-month project calls for the re- 
authoring of existing video and audio 
content and the production of new video, 
digitized audio, and computer graphics. 
St. Clair will also integrate and install the 
entire system. 

The system is designed to provide in- 
formation on each of the six New Eng- 
land states. Users can find out about the 


International News 


history and tradition of the area as well as 
the activities offered and the major attrac- 
tions such as museums, art galleries, sport- 
ing events, and historical sites. 

Video discs at each station will con- 
tain over 22 minutes of full-motion video 
in 70 modules, along with more than 1200 
still frames of maps, pictures and illustra- 
tions. On the hard drives will be up to 120 
minutes of dialogue in 400 separate se- 
quences. The dialogue is between an old 
New England skipper and an inquisitive 
adolescent girl. 

The Amiga 3000 computers run at 
25MHz and have 100MB hard drives. 
Each terminal also includes a Sony 1271Q 
monitor, a MicroTouch touch screen, a 
Sony LDP2000 video disc player, and an 
audio kit (amplifier and stereo speakers). 

The twelve terminals are individually 
operational and self-supporting. Each is 
linked to a central controlling Amiga 3000 
which provides for monitoring and up- 
dates. The entire system is automatically 
updated every three hours and the master 
computer can trigger a download in spe- 
cial circumstances. 

The terminals are systematically 
polled by the master computer to ensure 





EDITORIAL 


"Are we really in an industry of fast 
change?” I sometimes ask myself. 

It’s the tenth anniversary of two of 
the most significant product introductions 
in the history of the personal computer 
market. The launch of the original IBM® 
PC and the launch of the Commodore® 64. 
Yet even as I write this, no one can ques- 
tion that the IBM compatible market is 
very much alive and kicking. Also in this 
issue of Commodore International News 
we read in the financial section that Com- 
modore 64 unit sales actually increased in 
the last quarter. This thanks largely to 
developing new markets in the previous 
communist and third worlds. 

Viewed in these terms the Amiga, at 
around five years since its launch, is still 
a maturing teenager. The CDTV® Player 
in its first few months of launch must be 
viewed as being in "diapers!" 

The industry is in some ways, not so 
fast moving, although any complacency 
here could be misleading. There have 
been plenty of other products from other 


10 Commodore Intemational 


manufacturers that have come and gone 
in the past ten years. The original IBM 
PC and the Commodore 64 have gone 
through a number of product enhance- 
ments and many price changes to main- 
tain competitiveness. But what can be 
concluded is that if you get it right and 
get enough momentum, the personal 
computer market is one of the most con- 
tinuing and stable product markets there 
is around. 

Once "critical mass" has _ been 
achieved, the built-in user base and soft- 
ware standard creates its own massive in- 
ertia. In viewing last year’s financial re- 
sults, it is pleasing to see Commodore 
with three product groups already in criti- 
cal mass. Two of these are proprietary to 
ourselves, the Commodore Amiga and 
the Commodore 64. This alone makes 
for a much more stable company and 
sales than is perhaps often envisaged by 
many pundits, analysts and observers of 
our industry — especially when one views 
the great geographical spread of our sales 





that they are operational and that the 
touch screens and videodiscs are respond- 
ing. Usage statistics are also retrieved au- 
tomatically. The master computer is the 
creative control or authoring station for 
the system. It is equipped with media in- 
put devices and twelve software packages 
including AmigaVision authoring soft- 
ware, ProWrite word processing, Super- 
Base database, Deluxe Paint III, Profes- 
sional ScanLab, and Deluxe Art Depart- 
ment graphics packages, and Atalk II 
communications software. 

Ongoing updates can be supplement- 
ed with weather bulletins and traffic con- 
dition information. In the future, data ser- 
vices and cable TV can be fed into the 
system if required. 

St. Clair Videotex is an eight year old 
Canadian company which designs, struc- 
tures, and produces easy to use interactive 
information for users who are not neces- 
sarily computer oriented. They have the 
capability to produce complex multime- 
dia interactive programs using the Amiga 
and Amiga peripheral products such as the 
recently announced Video Toaster from 
Newtek. 


companies. It also provides a strong base 
for other new product launches. 

We now have our own third product 
standard, the CDTV Player, evolving 
from its mother the Amiga. While it is 
still in "diapers" for this Christmas sea- 
son, I suspect that in ten years time this 
editorial might be starting with the line 
"It’s the tenth anniversary of the launch 
of the CDTV Player," and the sales are 
still growing. Even if not, it is surprising 
how stable our industry is when you have 
a few winners. Fortunately our track 
record here is one of the best. Congratu- 
lations to all involved in creating these 
Commodore winners. 


__. Commodore Worldwide News 
- Sassoon House 
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Commodore C64 Gets 
Even Better With New 


Promotion 

Commodore UK has launched an 
exciting new cartridge-based promo- 
tion for its best-selling computer, the 
C64. The promotion called "Playful 
Intelligence” includes an introductory 
cartridge and joystick and retails for 
£99.99. 

The introductory cartridge comes 
complete with four games including; 
Flimbo’s Quest, Fiendish Freddy, In- 
ternational Soccer and Klax. 

Commodore’s National Sales 


Commodore U.K. 
Launches "First Steps" 
Educational Package 

Commodore U.K. has launched a 
new educational package for children 
aged five and upwards called Class of 
the 90’s - First Steps. It is based 
around the highly successful Amiga 
500 computer, a significant saving 
over the usual retail cost of the indi- 
vidual items. 

First Steps has been reviewed by 
a panel of educationalists who look at 
trends and requirements for education 
and has since been endorsed by the 
National Association for Primary Ed- 
ucation (NAPE). 

Commodore recognizes that both 
teachers and pupils need a powerful 
machine and therefore the Amiga 500, 
on which the package is based, has 
been upgraded to 1MB RAM. 


Educational Video 


Demonstrates 
Benefits 
Along with the software an intro- 
ductory video has been produced in 
consultation with the National Council 
for Educational Technology (NCET). 
The 45 minute program features 
school children showing how simple 
the package is to set up and use. They 
then go on to demonstrate the educa- 
tional benefits of using First Steps. 
Resource files are included in the 


U.K. News 


Manager Kelley Summer said; "We 
are delighted to be able to offer this 
promotion which delivers a superior data 
format and offers a substantial saving to 
users. The theme of Playful Intelli- 
gence focuses on learning and having 
fun, which is what the C64 is all 
about." 

Cartridges, introduced last year 
with the C64 Games System, replace 
the original C2N datacorder and cas- 
sette format. Users will find cartridges 
offer several benefits which make 


Among the eight software titles 


included in the package is ProWrite 


2.5, a word processing program which 
has had a good reception from schools 
as it is simple enough for children to 
use but comprehensive enough for 
teachers and parents as well. 

First Steps also contains InfoFile, 
a multimedia filing system that can 
store sound and graphics. (With 
InfoFile, a child could, for example, 


package for parents and teachers, con- 
taining useful information about First 
Steps software applications. These 
files take into account the require- 
ments of the National Curriculum and 
more files are available on completion 
of the registration card that comes 
with the pack. 

Included in the pack are two 
guides detailing the basic elements of 
the National Curriculum; these have 
been specifically designed by the 


them preferable to cassettes: 

* Instant loading 

¢ Larger Data Storage Capability 

* Better graphics 

¢ Longer lasting 

* Less chance of data corruption 

With the increased capability of 
data storage, software developers are 
particularly enthusiastic about the pro- 
gramming possibilities that cartridges 
offer. It will enable them to deliver 
more sophisticated games and pro- 
grams. 


produce a project on "Birds of Britain" 
which would include words, picture 
and bird songs.) 

Also in the bundle is Let's Spell, a 
program with broad appeal, particular- 
ly for younger children. 

Deluxe Paint IT and DeLuxe Print 
II are also in the package, giving scope 
to produce high quality graphics and 
pictures. 


National Curriculum Council for par- 
ents with primary and secondary 
school-aged children. 

Peter Talbot, National Business 
Development Manager at Commodore 
Business Machines Ltd., says of the 
package; "With First Steps, Com- 
modore has a really strong educational 
package that will meet teachers, par- 
ents and pupils needs - particularly in 
primary schools and to the younger or 
first time user." 
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Commodore U.K. Launches 
Amiga 1500 

Commodore, the world’s second 
largest computer manufacturer, is mak- 
ing a major attack on the home com- 
puter market with the launch of a true 
"family computer." 

The Amiga 1500 Personal Home 
Computer is a new breed of computer 
which combines the speed, sound, 
color and graphics of a top quality 
games machine with the power and 
flexibility of a business computer. 

The new machine, which comes 
packaged with a full range of business 
and leisure software, is designed for 
use by all members of the family. 

Traditionally, home computers 
have either been versions of the PC or 
games-only machines. The Amiga 
1500 however, can combine both ap- 
plications in a single unit. 

The Amiga 1500 is based on Com- 
modore’s highly successful Amiga 
range of professional and games com- 
puters which have sold over four mil- 
lion units worldwide. 

Commodore estimates that over a 
quarter of a million homes will have 


New Amiga Bundle is 
"Cartoon Classics" 

Commodore U.K. has released its 
eagerly awaited Amiga promotion 
Cartoon Classics. 

The pack - comes complete with 
an Amiga 500, an ASOO RAM expan- 
sion and a TV modulator to enable 
owners to use their TVs as a monitor. 
Bundled titles include Bart Versus the 
Space Mutants, Captain Planet, Lem- 
mings, and Deluxe Paint II. 

Bart Versus the Space Mutants, 
based on the very popular TV series, is 
a multilevel arcade game which pits 
Bart Simpson against some crafty 
space mutants intent on invading 
Springfield. 

Captain Planet and the Planeteers 
involves the ozone friendly warrior 
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Amiga 1500s within the next four 
years. 

Stephen Franklin, Managing 
Director of Commodore U.K., said 
"Commodore recognizes the impor- 
tance and growth of the family market, 
and with the Amiga 1500 has devel- 
oped a machine that addresses the 
needs of all members of the family. 
Commodore computers now touch 
people in all walks of life, from the 
home to school and through the work- 
place. This ubiquity is a vital part of 
our long term strategy - to provide 


and his team’s battle to save the planet 
from ecological disaster. Only these 
green-minded heroes can tum saving 
the environment into the ultimate ad- 
venture. 

The award winning Lemmings is 
an unique mindboggling game of mul- 


"computers for life." 

The Amiga 1500’s expandability 
means it can grow with its user. Those 
who run their own businesses or find 
they are taking home more and more 
work from the office can upgrade ac- 
cordingly. Similarly, the machine’s 
memory can be enhanced, to allow 
children to complete more complex ed- 
ucational or entertainment applications. 

The Amiga 1500 is based on a 
16/32 bit Motorola 68000 micropro- 
cessor. Running at 7.1 MHz it has two 
floppy drives and a 1MB memory, ex- 
pandable to 9MB memory. There are a 
total of 8 expansion slots, for both 
Amiga and PC options. Parallel, serial, 
video, audio and mouse interfaces are 
standard. 

Alan Dickenson, Buying Director 
of Dixons, the largest U.K. computer 
retailer, said; "The Commodore Amiga 
1500 meets both the business and 
leisure needs of all the family, at an af- 
fordable price. We believe the Amiga 
1500 will become the leader in this 
previously unfulfilled market area." 


tiple skill levels. Take command of the 
wackiest collection of misdirected ro- 
dents ever seen on your screen. 

Also included is the advanced 
graphics software Deluxe Paint III 
from Electronic Arts. Deluxe Paint III, 
the program that sets computer paint- 
ing standards for professionals and 
hobbyists alike, now comes with ani- 
mation to spawn a new generation of 
cartoon classics. 

Stephen Franklin, Managing Di- 
rector of Commodore U.K. said: "Car- 
toon Classics is the best bundle we 
have ever assembled. The Amiga 500 
continues to go from strength to 
strength, confirming its position as the 
foremost 16-bit computer on the 
market." 





Commodore U.S.A. Gives 
Powerful Trade-Up 
Opportunity to Own 

an Amiga 500 


Commodore Business Machines, Inc. 
(U.S.A.) offered owners a powerful oppor- 
tunity to Power Up to an Amiga 500 at 
significant cost savings. Commodore’s 
Power Up Program gave current users the 
opportunity to own an Amiga 500 at a 
great price. 

Owners of a Commodore 16™, Com- 
modore 64°, Commodore 64S™, Com- 
modore 128™; or a PET®, Commodore 
Plus/4™ or VIC 20™ have been able to 
save up to $300 on an Amiga SO0P and up 
to $200 on an Amiga 500S. 

To realize the Power UP Program sav- 
ings, a current owner of one of the above 
machines needed only to write the CPU 
serial number on the cover of the original 
owner’s manual (no photocopies were ac- 
cepted) and take it to an authorized Com- 
modore-Amiga dealer. 

The Power Up Program also made it 
possible for educators and students to take 
advantage of this special pricing opportu- 
nity. All that was needed for a student 
was a high school diploma, college ID or 
college acceptance letter. Or, for an edu- 
cator, a school ID or business card. The 
student or educator had only to show one 
of the appropriate documents to an autho- 
rized Commodore dealer to receive these 
powerful Amiga 500 cost savings. 

The powerful Amiga 500S connects 
with a home television, has incredible 
graphics with more than 4,000 on-screen 
colors, built-in sound, word processing, a 
program that teaches geograph, and three 
games. 

The Amiga 500P includes 1MB 
RAM, a word processor, clock/calendar, 
paint and music program, and a challeng- 
ing graphics-oriented game. 

The offer, not valid with any other of- 
fer or special pricing program, ran through 
October, 1991 at participating Com- 
modore dealers in the U.S.A. 


Dealers Respond Positively to 
New Aggregator/Affiliate 
Program 

Commodore Business Machines 
(U.S.A.) reports that dealers have re- 
sponded favorably to the company’s new 
aggregator and affiliates program an- 
nounced earlier this year. Moreover, an 
analysis of the dealers who have signed- 
on confirms the channel segmentation 


U.S.A. News 


strategy has diversified and expanded 
Commodore’s reseller network. 

According to a representative of 
Sales, "The new aggregator and affiliates 
program has attracted alternate, non- 
traditional resellers. This is especially im- 
portant now that specialized technologies 
like multimedia and new products like our 
UNIX systems are coming on stream." 

Commodore’s aggregator program is 
designed to enhance the market-specific 
expertise available to its dealers and, in 
turn, increase the dealer’s ability to deliver 
technical support and customer service. 
The program will expand both Amiga and 
Commodore visibility among value added 
resellers (VARs). Smaller, non traditional 
resellers can become affiliates of the com- 
pany’s national or regional aggregators. 
The growing new group of resellers can 
access Commodore technical and market- 
ing support through their affiliation with 
these aggregators. 

The plan is intended to provide strong 
support for affiliates. Aggregators are re- 
sponsible contractually for maintaining 
dedicated Amiga personnel who will pro- 
vide affiliates with an 800 number for 
technical support, joint marketing, and 
sales training, as well as warehousing fa- 
cilities and inventory to better serve end- 
users. 

Affiliates must meet certain criteria to 
be approved as resellers of Commodore’s 
products. Once approved, an associated 
aggregator will support advertising and 
promotion efforts, provide access to other 
third-party products and provide a more 
consistent level of support and service for 
every sale. Affiliates should also gain ac- 
cess to better margins because of the buy- 
ing power and support of their aggrega- 
tors. 


New Amiga Packages For Small 
Businesses and First-Time 
Users 

Commodore Business Machines 
(U.S.A.) has introduced the Commodore 
Amiga 500 Starter™ targeted at first-time 
users, and the Commodore Amiga 
2000HD Professional™ , a second system 
geared to the small business market. 

The product announcements reflect 
Commodore’s ongoing commitment to 
providing hardware and software solutions 
that meet the needs of the home and small 
business user. 

“While personal computers prolifer- 
ate, a number of consumers and small 


business owners still believe that many 
computers are very difficult to use and too 
complex for the average individual,” said 
Commodore’s Amiga Product Manager 
Joe Marlino, " But both the Amiga 500 
Starter and the Amiga 2000HD / Profes- 
sional supply users with what they need to 
get up and running with many practical 
applications.” 


Amiga 2000HD Professional 

The Amiga 2000HD Professional 
package includes the Amiga 2000HD 
CPU with 1MB RAM standard (ex- 
pandable to 9MB RAM) and a SOMB fast 
access hard drive which is pre-loaded with 
the following eight easy-to-use software 
programs: 

* Trans Write™ (word processing) 

° Advantage (spreadsheet) 

* Goldfile (database) 

* Pagesetter (desktop publishing) 

¢ MediaS how (business ffesentation 

graphics) 

* Paint 2000 (computer print) 

« Music 2000 (multi-instrament music) 

* CrossDos (reads and writes MS-DOS 

files) 

Additionally, the system includes an 
instructional video tape and Commodore’s 
powerful AmigaVision™ authoring pro- 
gram which enables an unsophisticated 
computer user to create more effective 
presentations. The system is available at 
Authorized Commodore-Amiga resellers 
who can also provide needed hardware 
peripherals such as printer, accelerator 
cards, monitors and scanner. Also, with 
the addition of one of Commodore’s 
bridgeboards, the A2000HD/P user can 
run MS-DOS programs. 


Amiga 500 Starter 

The Commodore Amiga 500 Starter 
pack, available through Authorized Com- 
modore-Amiga resellers, includes the 
Amiga 500 CPU with 512K RAM (inter- 
nally expandable to 1MB), a joystick and 
the following software packages: 

* KindWords 2.0™ (word processor) 

* Fusion Paint™ (paint program) 

¢ Indiana Jones and the Last 

Crusade™ (adventure game) 

¢ F/A-18 Interceptor™ (flight simulaltor) 

¢ F40 Pursuit™ (car simulation) 

A variety of optional add-ons, which 
include a color monitor, a printer, an ex- 
ternal hard drive, and external floppy 
drive and an internal (512K) RAM 
expander, are also available. 
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Commodore Continues 
CDTV Roll-Out in U.S.A. 


Commodore International  an- 
nounced at the Consumer Electronics 
Show last June that the national roll- 
out of its innovative CDTV Interactive 
Multimedia player was being expand- 
ed to 12 additional markets. The new 
markets includes New York, Philadel- 
phia, Washington, D.C., Dallas / Fort 
Worth, Tampa, Miami, Denver, 
Phoenix, Baltimore, Dayton and 
Toledo. Full national distribution was 
planned during September. Additional 
retailers such as McDuff’s, Macy’s 
Northeast, Broadway and Burdines are 
expected to carry the product and more 
than 50 CDTV interactive education, 
information and entertainment titles. 

The CDTV player, which is the 
world’s first consumer interactive mul- 
timedia product, was launched in May 
in Los Angeles, San Francisco, San 
Jose, Sacramento and Chicago. Retail- 
ers in these markets include Ham- 
macher Schlemmer, Macy’s of Califor- 
nia, Software Etc., Futuretronics and 
Walden Software. 

"CDTV Interactive Multimedia 
brings information and entertainment 
to life - unprecedented audio, graphics, 
video and text are combined into one 
simple-to-use home consumer elec- 
tronics product," said Commodore’s 
David Rosen. "The CDTV player’s 
applications offer an interactive library 
all at your fingertips. We believe this 
is the next step in home education and 
entertainment." The CDTV player re- 
sembles a conventional audio Compact 
Disc player. It connects to a television 
set and home audio system to become 
an interactive education, information 
and entertainment center for the living 
room. A simple hand-held infrared re- 
mote control provides access to an en- 
tire library of multimedia educational, 
entertainment, information and refer- 
ence titles. 

There are currently 30 CDTV titles 
including World Vista atlas, The Amer- 
ican Heritage Encyclopedic Dictio- 
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Family enjoys CDTV player 


nary, The Complete Works of Shake- 
speare, and children’s bilingual read- 
ers such as classics, Cinderella and 
The Tale of Peter Rabbit. Other appli- 
cations highlight leisure activities such 
as _— gardening, cooking, self- 
improvement and sports simulation. 
The list is expected to expand to over 
100 titles by year end. 

"We see CDTV applications form- 
ing a pyramid,” said Rosen. "Enter- 
tainment titles, such as the new Lem- 
mings, and sports simulation titles, 
such as Jack Nicklaus Golf-CDTYV, will 
comprise the majority of titles. Refer- 
ence works, which will be purchased 
once but used again and again, will 
form the top of the pyramid. We be- 
lieve CDTV titles will provide greater 
sophistication and excitement for elec- 
tronic games and adventure titles 
which will attract kids, and home in- 
formation/reference works will en- 
courage parents to view the CDTV 
player as an educational as well as a 
entertainment tool for the whole fam- 
ily." 

Commodore also plans to offer a 
wide range of accessory products, 
which will enhance the capabilities of 
the CDTV player. An optional track- 
ball controller with joystick ports, a 


video genlocking card, a personal 
memory card and book-shelf audio 
speakers will enable consumers to 
adapt the CDTV player for various ap- 
plications. The CDTV player also 
plays conventional CD-Audio discs at 
eight-times oversampling and plays the 
record industry’s new formats, 
CD+Graphics (CD=G) and CD+MIDI. 

"Consumers are ready for a home 
electronics component which com- 
bines all the capabilities and techno- 
logical sophistication of a computer, 
VCR and Compact Disc in one pack- 
age," said Rosen. "That’s what CDTV 
Interactive Multimedia is. It gives 
consumers computer power and con- 
trol without complexity, making our 
education entertaining and our enter- 
tainment educational." 

The CDTV player is supported by 
Commodore’s industry-leading Com- 
modoreExpress™ program. This pro- 
gram features a toll-free customer "hot 
line" where Commodore-trained sup- 
port professionals are on duty 24 hours 
a day, even weekends and holidays, to 
answer questions. The program also 
features a one-year limited warranty 
and free pickup and delivery in the 
U.S. by Federal Express® for warranty 
product repair. 





The Workstation Market 

The Workstation Market has been 
a significant and growing portion of 
the computer market for several 
years. Now, however, it is beginning 
to expand from the scientific cus- 
tomer base into the office environ- 
ment too. With increasing perfor- 
mance and decreasing price it has be- 
come an area that Commodore is in- 
creasingly able to attack with models 
such as the Amiga 3000UX. Accord- 
ing to Dataquest it will grow from 
sales of a little over $8 billion in 1991 
to almost $16 billion by 1993. By 
this time Dataquest estimates about 
one fifth of the market will be for of- 
fice use. 


The Consumer Electronics 
Market 

Commodore has for long had a 
major presence in the Consumer elec- 
tronics markets of the world. This 
also looks set to grow with the advent 
of CDTV. While we only operate in 
one segment, it is noted from a BIS 
Mackintosh survey that they forecast 
the world market to be around $150 
billion in 1993, up from about $115 
billion in 1989. It is also noted that 
the four main areas of the world they 
list that Western Europe is the single 
largest, greater than the U.S.A. 
Europe is, of course, the area where 
traditionally Commodore has _ its 
greatest strength. 


Marketing News 
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Commodore 
Announces Fiscal 1991 
and Fourth Quarter 


Results 


Commodore International Limited 
has reported $57.4 million, or $1.73 per 
share in income before extraordinary item 
on sales of $1,047.2 million for the fiscal 
year ended June 30, 1991. This represents 
a very substantial increase in earnings 
and a 18% increase in sales compared to 
net income of $1.5 million, or $0.05 per 
share, on sales of $887.3 million reported 
for fiscal 1990. An extraordinary charge 
of $9.2 million, or $0.28 per share relat- 
ing to court settlement of litigation re- 
sulted in net income of $48.2 million, or 
$1.45 per share in fiscal 1991. 

For the fourth fiscal quarter ended 
June 30, 1991, Commodore reported net 
income of $3.3 million, or $0.10 per 
share on sales of $216.5 million. In the 
prior year quarter, Commodore reported a 
net loss of $3.5 million on sales of $198.1 
million. 

Irving Gould, Chairman and Chief 
Executive Officer stated: "Sales for the 
June quarter reflect the continued strong 
performance of our European operations, 
which accounted for over 85% of total 
sales." 

Every product line experienced unit 
growth in the quarter. Unit sales of the 
Amiga line increased 20%, the C64 expe- 
rienced unit growth of over 30% and the 
Professional PC line grew 35%. Al- 
though revenues increased 9% during the 
quarter, sales were adversely affected by 
the strengthening of the dollar. Both the 
introduction of the Professional PC prod- 
uct line and the continuing launch of 
CDTV contributed to revenue growth. 

Gross profit for the quarter increased 
slightly, despite the substantial adverse 
impact of unfavorable currency effects. 
Operating expenses were reduced by 13% 
compared to the year-ago quarter. These 
factors resulted in a pre-tax loss for the 
quarter of $4.3 million compared with a 
pre-tax loss of $14 million in the prior 
year. In the June quarter, the company 
reduced by $8 million income tax accru- 
als no longer required. Accordingly, net 
income for the quarter was $3.3 million 
compared with a net loss of $3.5 million 
in the prior year quarter. 

Mr Gould concluded: "We are en- 
couraged by the significant growth in 
sales and earnings achieved in fiscal 
1991. In the coming fiscal year, we will 
redouble our efforts to expand and en- 
hance our line of products, pursue new 
market opportunities and gain further 
operating efficiencies worldwide." 
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Commodore International Limited and Subsidiaries 


Condensed Consolidated Statement of Operations 
(Unaudited) ($000’s) 


Three Months Ended 
June 30, 
1 


1991 
Net Sales 
Cost of Sales 
Gross Profit 
Operating Expenses 
Operating Income (Loss) 
Interest Expense, Net 
Other Expense (Income) 
Income (Loss) Before 
Income Taxes 
Provision Benefit) for 


Income Taxes (A) 


Income (Loss) Before 
Extraordinary Item 


Extraordinary Item (A) 
Net Income (Loss) 
Earnings Per Share: 


Income (Loss) Before 
Extraordinary Item 


Extraordinary Item (B) = 
Net Income (Loss) 
Average Shares Outstanding 


$216,500 
162,200 
54,300 
54,200 
100 


$0. 


$0. 
34,112,000 


(200) 


(10,500) 


# (3,500) 


10 


10 


$198,100 
146,300 


(10,900) 


32,405,000 


1991 
$1,047,200 
714,500 
332,700 
259,300 


51,800 
62,700 


15,400 
5,400 


3,300 
52,600 


(14,000) 


57,400 
(9,200) 


(3,500) 


$1.73 
(0.28) 
$1.45) 
"33,163,000 


$(0.11) 


$(0.11) 


"73,400 


(4,800) 


Twelve Months Ended 
June 30, 
1 


$887,300 
628,300 
"259,000 
252,200 
6,800 
12,800 
2,500 


(8,500) 
(10,000) 


$ 48,200 


$0.05 


$0.05 
32,388,000 


(A) sr eh benefit for 1991 and 1990 reflects reduction of certain income tax accruals no longer needed to meet the current estimate 


pr re for certain tax contingencies. 
aay Represents court settlement of litigation. 


Commodore International Limited and Subsidiaries 

Condensed Consolidated Balance Sheets 
(Unaudited) (000’s) 

June 30, 1991 


Cash and Investments 

Acounts Receivable, Net 

Inventories 

Other Current Assets 
Total Current Assets 

Fixed and Other Assets 


$64,500 
229,700 
219,600 

7,200 
521,000 
105,400 


June 30, 1990 


$626,400 


Current Debt (A) 

Other Current Liabilities 
Total Current Liabilities 

Long-Term Debt and Other 


Shareholders’ Equity 


(A) Includes reclassi hication of ot 
$ee8 million long-term debt. 


95,200 


264,900 
71,800 


$626,400 


169,700 


289,700 


$78,400 
234,100 
236,200 
8,300 
557,00 
92,200 
$649,200 
"3500 
200,000 
238,900 
157,400 
252,900 
$649,200 
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